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Programmatic advertising
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How Big Is Taylor Swift?
As big as the Beatles? Michael Jackson?
Beyoncé? We crunched the numbers

Swiftonomics: How Taylor Swift is Boosting the Economy

You might have heard: Taylor Swift
cannot be_stopped.
Her new album, “The Tortured Poets
Department,” sold 2.6 million copies in
its opening week last month, earning
Swift her eighth Billboard No. 1 album
since 2020.

At the Grammy Awards in February, she
became the first artist to win album of
the year for a fourth time, breaking a
tie with Frank Sinatra, Stevie Wonder
and Paul Simon.

And earlier this month, Swift’s Eras
Tour, the 152-date, billion-dollar
stadium takeover that began last year,
resumed abroad before it returns to the
U.S. in October.

Taylor Swift onstage at an Eras Tour
show in New Jersey last year.

In 2023, according to the data tracking
service Luminate, one in every 78 songs
streamed in the U.S. was by Swift.
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